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Landscape of a full-scale B2B e-shop
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Highly personalised Reduced time spent Increased margin
01 sales 02 on each sale 03
Create customer segments and Automate the recurring purchase Reduce labor costs as well as
assign customer catalogues to billing and allow sales teams to costs of maintaining a
specific groups, so they see focus on new markets and physical brick-to-brick store.
only products relevant for them. opportunities rather than doing
manual work.
Simplified complex Easier payment Streamlined
04 products search 05 06 communication
Set up an adaptive search B2B buyers use various payment Move away from manual work &
together with machine learning, methods, with online store you can integrate systems like CRM and
it will speed up the sales integrate different gateways & ERP to streamline all your data &
process and simplify the search implement B2B credit solutions. enable self-service options.
for customers.
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